SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 8-K

CURRENT REPORT PURSUANT TO SECTION 13 OR 15 (d)
OF THE SECURITIES EXCHANGE ACT OF 1934

Date of Report: March 16,2017 (Date of earliest event reported)

Commission File No.: 0-25969

RADIO ONE, INC.

(Exact name of registrant as specified in its charter)

Delaware 52-1166660
(State or other jurisdiction of (LR.S. Employer Identification No.)
incorporation or organization)
1010 Wayne Avenue
14th Floor

Silver Spring, Maryland 20910
(Address of principal executive offices)

(301) 429-3200

Registrant’s telephone number, including area code

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following
provisions:

O Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

O Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

O Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))
O

Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))




ITEM 7.01. Regulation FD Disclosure.

Radio One, Inc. (the “Company”) has posted on its website, as of March 16,2017, an investor presentation. The presentation, entitled “Radio One: The Urban
Media Specialist - Public Lender Presentation - March 16, 2017 is posted at http://www.radio-one.com/investor-relations, may be found by navigating to
our website at: www.radio-one.com, selecting “Investor Relations” then “Events and Presentations” and is attached hereto as Exhibit 99.1.

The investor presentation referenced in this report may be presented at meetings with investors, analysts, and others, in whole or in part and possibly with
modifications, as it seeks opportunities to refinance the approximately $345.0 million in borrowings outstanding under its existing senior credit facility,
which matures in December 2018. While the Company continually seeks to act opportunistically, there are no assurances that the Company will complete
any refinancing, in whole or in part, of the existing senior credit facilities.

The investor presentation includes financial information not prepared in accordance with generally accepted accounting principles (“GAAP”). A
reconciliation of the non-GAAP financial measures to the most directly comparable financial measures prepared in accordance with generally accepted
accounting principles, as required by Regulation G, is available within Exhibit 99.1 and on our website atwww.radio-one.com. The Company believes that
the non-GAAP financial measures provide investors additional ways to view our operations which we believe provide a more complete understanding of our
business than could be obtained absent these disclosures. We believe the non-GAAP financial measures also provide investors a useful tool to assess
shareholder value.

By filing this Current Report on Form 8-K and furnishing the information contained herein, the Company makes no admission as to the materiality of any
information in this report that is required to be disclosed solely by reason of Regulation FD.

The information contained in the investor presentation is summary information that is intended to be considered in the context of the Company's Securities
and Exchange Commission (“SEC”) filings and other public announcements that the Company may make, by press release or otherwise, from time to time.
The Company undertakes no duty or obligation to publicly update or revise the information contained in this report, although it may do so from time to time
as its management believes is warranted. Any such updating may be made through the filing of other reports or documents with the SEC, through press
releases or through other public disclosure.

The information in this Current Report on Form 8-K is being “furnished” pursuant to Item 7.01 and shall not be deemed to be “filed” for purposes of Section
18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section, and is not incorporated by reference into any
Company filing, whether made before or after the date hereof, regardless of any general incorporation language in such filing.

ITEM 9.01. Financial Statements and Exhibits.

(c) Exhibits
Exhibit Number Description
99.1 Investor Presentation dated March 16,2017

SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
thereunto duly authorized.

RADIO ONE, INC.

/s/ Peter D. Thompson
March 16,2017 Peter D. Thompson
Chief Financial Officer and Principal Accounting Officer
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THE URBAN MEDIA SPECIALIST PUBLIC LENDER PRESENTATION




Disclaimer

SPECIAL NOTICE REGARDING PUBLICLY AVAILABLE INFORMATION: THE COMPANY{AS DEFIMED BELOW) HAS CONFIRMED THAT THE INFORMATION CONTAINED IN THIS PRESENTATION IS
EITHER PUBLICLY AVAILABLE OR DOES NOT CONSTITUTE MATERIAL NON-PUBLIC INFORMATION WITH RESPECT TO THE COMPANY OR TS SECURITIES. THERECIPIENT |AS DEFINED BELOW) OF
THIS PRESENTATION HAS STATED THAT IT D{OES NOT WISH TO RECEIVE MATERIAL NON-PUBLIC INFORMATION WITH RESPECT TO THE COMPANY OR ITS SECURITIES AND ACKNOWLED-GES THAT
OTHER LENDERS HAVE RECEIVED A PRESENTATION THAT CONTAINS ADDITIONALINFORMATION WITH RESPECT TO THE COMPANY OR ITS SECURITIES THAT MAY BE MATERIAL NEITHER THE
COMPANY NOR THE ARRANGER {AS DEFINED BELOW]) TAKES ANY RESPONSIBILITY FOR THE RECIPIENT'S DECISION TO LIMIT THE SCOPE OF THE INFORMATION IT HAS OBTAINED IN
CONNECTION WITH ITS EVALUATION OF THE COMPANY ANDTHE FACILITIES (AS DEFINED BELOW). NOTWITHSTANDING THE RECIPIENT’S DESIRE TO' ABSTAIN FROM RECEIVING MATERIAL-
NOM PUBLIC INFORMATION WITH RESPECT TO THE COMPANY, ITS SUBSIDIARIES OR THEIR RESPECTIVE SECURITIES, THE RECIPIENT ACKNOWLEDGES THAT (1] ALL INDIVIDUALS LISTED AS
CONTACTS IN THIS PRESENTATION MAY BE IN RECEIPT OF MATERIAL-NON PUBLIC INFORMATION OR OTHERWISE HAVE ACCESS TO INFORMATION THAT 15 PROVIDED TO LENDERS OR
POTENTIAL LENDERS WHO DESIRE TO RECEIVE MATERIAL NON-PUBLIC INFORMATION AND THAT IF THE RECIPIENT CHOOSES TO COMMURNICATE WITH ANY SUCHINDIVIDUALS, THE RECIPIENT
ASSUMES THE RISK OF RECEIVING MATERIAL NON-PUBLIC INFORMATION CONCERNING THE COMPANY, ITS SUBSIDIARIES OR THEIR RESPECTIVE SECURITIES, {2} INFORMATION OBTAINED AS A
RESULT OF BECOMING A LENDER MAY INCLUDE MATERIAL NON-PUBLIC INFORMATION, AND (3} IT HAS DEVELOPED COMPLIANCE PROCEDURES REGARDING THE USE OF MATERIAL NON-
PUBLIC INFORMATION AND IT WILL HANDLE SUCH INFORMATION IN ACCORDAMCE WITH APPLICABLE LAW, INCLUDHNG FEDERAL ANDSTATE SECURITIES LAWS.

THI15 PRESENTATION HAS BEEN PREPARED SOLELY FOR INFORMATIONAL PURPOSES FROM INFORMATION SUPPLIED SOLELY BY OR ON BEHALF OF RADIO ONE, INC. AND ITS SUBSIDIARIES
{“RADIO ONE” OR THE “COMPANY”] AND IS BEING FURNISHED BY GUGGENHEIM SECURITIES, LLC {THE "TARRANGER"] TO YOU IN YOUR CAPACITY AS A PROSPECTIVE LENDER (THE “RECIPIENT"}
IN CONSIDERING THE PROPOSED TERM FACILITIES DESCRIBED IN THIS PRESENTATION (THE “FACILITIES”).

RECIPIENT'S ACCEPTAMCE OF THIS PRESENTATION CONSTITUTES AN AGREEMENT BY IT TO BE BOUND BY THE TERMS OF THE “NOTICE TO AND UNDERTAKING BY RECIPIENTS” {THE “NOTICE
AND UNDERTAKING”) APPEARING AT THE END OF THIS PRESENTATION AND THE SPECIAL NOTICE SET FORTH ABOVE [THE “SPECIAL NOTICE”). |F THE RECIPIENT IS NOT WILLING TO ACCEPT
THIS PRESENTATION AND OTHER EVALUATION MATERIAL {AS DEFINED 1M THE NOTICE AND UNDERTAKING] OM THE TERMS SET FORTH IN THE NOTICE AND UNDERTAKING AND THE SPECIAL
NOTICE, IT MUST RETURN THI5 PRESENTATION AND ANY OTHER EVALUATION MATERIAL TO THE ARRANGER IMMEDIATELY WITHOUT MAKING ANY COPIES THEREOF, EXTRACTS THEREFROM
'OR USE THEREOF, AND IMMEDIATELY TERMINATE ITS ACCESS TO THE RELATED DEBTDOMAIN SITE.

THI5 PRESENTATION 15 NOT AN OFFER TO SELL OR PURCHASE NOR A SOLICITATION OF AN OFFER TO SELL OR PURCHASE ANY SECURITIES AND SHALLNOT CONSTITUTE AN OFFER, SOLICITATION
OR SALEIN ANY STATE OR JURISDHCTION IM WHICH, OR TO ANY PERSON TO WHOM, SUCH AN OFFER, SOLICITATION OR SALEWOULD BE UNLAWFUL

This prasentation contains “forward-looking ststements” within the meaning of Section 27 A of the Securities Act of 1923 and Saction 2 1E of the Securities Exchange Act of 1934, Forward-locking
atements relate to future events orfuture performance of the Company and incdude statements about the Company’'s expectstions or forecasts for future periods and events. Specific forward-
looking statements can be identfied by thefact that they do notrelate strictly to historical or cumentfacts and incdude, without limitation, words such as "may,” “will,” “should,” “expact,” "plan,”
“anticipate,” "believe,” "astimate,” “predict,” " potantial” or “continug,” tha negative of such termsar other comparsble terminology. Forward-looking statemantsshould not bereadasa
guarantes of future performanceor results, and will notnecessarilybe sccurats indications of the timas at, or by which, such performance or resultswill be achieved. Forward-looking information
iz based on information available at the time and/or management's good faith balisf with respect to future svents, and issubject to risks and uncertsinties, some orall of which arenot
predictable or within the control of the Company thatcould cause sctusl peformance or resultsto differ materially from those expressed in the statements.

In the eventthattherisksdisclosad in the Compamy's public filings cause results to differ materially from those expressadin its forward-looking statemeants, its business, financizl condition, resuls
of operationsor liguidity could be materially adversely affected and investors in its securities could lose part orall of their investment. Accordingly, the Company’s imvestors are cautioned notto
raly on these forward-looking statements becauss, although the Company belisves thatthe expectations reflected in theforward- looking statements are reasonable, therecan beno assumnce
that thesa forward-looking statements will prove to be accurate. Forward-looking statementsspeakonly as of the date the ststements are made. The Company assumes no obligation to updats
forward-looking statemants to reflectactusl results, changesin assumptions or changesin other factors sffecting forward-looking infformation. If the Companydoes update oneor more forward-
looking statements, noinference should be drawn thatthe Company willmake additionsl updateswith respecttheretoor with respectto other forward-looking stetements.

This presentation includes certain non-GAAP financialmeasures, including EBITDA and Adjusted EBITDA. In addition, this presentation includes cartain calculations provided for under the financial
maintenance covenantscontained inthe Company's senior craditfacility. These non-GAAF financial measures are not measures of finandial performance in accordance with generally acceptad
accounting principles and may exclude items that are significant inunderstanding and assessing the Company’s financial results. Therefore, these measuresshould not beconsiderad in isolation
‘or as an alternative to net income from operstions, cash flowsfrom operations, eamings perfully-diluted shareor other measures of profitability, liguidity or performanca under genarally
accepted accounting principles. You should be sware that this presentstion of these measures maynot be comparesbleto similarly-titled meassures used by other companies.
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the United Kingdom , mduding e yvears
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Transaction overview

Sources & uses

Froformacapitalzation

(% i millions) [5 in millians) As ad).
Sources 12/31f2016 Adj. 12/31/2014
Neswe Term Loan B 43500 Cachand cach equivalents 455 [51.4) 444
Cashfrom balance sheet 14

s25mm ABL due 2021° - - -

Total sources %3514

Term Loan B due 2018 344.8 [344.8) -
Uses New Term Laan B &3 3500 3500
Repay exising Term Loan B 4544 5 Seniar Secured Nates due 2022 3600 - 350.0
Estirnated fees & expenses 67 Secured debt 15" B 5.3 S300.0

Total uses 3514
9.25% Subardinated Maotes due 2020 3150 & 3150
Cam<ast Unsecured Promiszary Maote due 2019 uldld] - 119
Total debt 51,011.6 553 51,026.9
Market :apitallzati{:ln1 140.1 - 140.1
Total capitalization 51,161.8 553 51,162.0

Credit statistics

LTM FF Cansolidated Adj. EBITDA 5136.2 S136.2

Secured net debt / Adj. EBITDA 4,77 4 Bl

Tatal net debt / Adj. EBITDA 7.7 7.21x

(Adj. EBITDA / Caczh interest expense 1.77x 1.52x

[~dj. ERITDA - Capes) f Cashinterest expense 1,70 1.755
1) AEL matures on the earlier of [3] the date thet is 5 wears from the ABL Bsue date and [b] the date that & 30 days prior to the earlier of (i) the maturty date of existing term boan and [ii the maturity date of the

Company s senior secuned notes.

(k] f5of FSAT close: 48 3mshams outstanding at 2290 pershame.




Summary of key terms

Term Loan B

Borroveer

Amount

Security

Guarantors

Spread f0ID
LUIBOR Aoor
Existing ratings
Maturicy
Callability
Amortization

Excess cash flow

Financial covenants

Affirmative and negative
ovenants

Radio One, Ihe.

£350 rillion

First lieh security on substantialy all assetswith custornary and other exceptionsto be agreed (ahd subject to ABL intercreditor
Exp==nl=a]

Each of the Borr ower's existing and future, direct and indirect, materid dormestic subsidiaries
with custornary and other exceptions to be agreed

TBD STBD
1.00%
B2 /B (CCR B3 /B
G yeIrs
101 saft call for 6 matths
1% arnortization per annu

S0% ECF Sweep [ step downs to 25% if net total leverage<6.0x and 0% if < 5.0x)

m 5.85xMet secured leverage ratio
B 125 [rterest cover e rato

Custornary for facilities of thistype

Mot e Thi summary of key tenms & qualified in is emtirety by mfemnce tothe fullterms and conditions to b= 52t forth inthe definitive documentation forthe Termoane.



Organizational structure

= 525 million ABL Facility due 2021

= S350 million Meve Term Loan B

= S350 million Senior Secured Notes due 2022

= 3315 million Subordinated Motes due 2020

= 11,9 million Comcast Promissory Note due 2019

¥

Radio One, Inc.

=

P i :
1 : : . : i
: Radio Assets TV One Interactive One Reach Media i National Harbor :
I {100%) {100%) {100%) {80%) I (6.7%) =
1 1
L i i BT i 7 AR el §f Reremreme R

Restricted Guarantors Unrestricted subsidiary

mote: Allasets [and imerest] ame held direc thy or indine: thy through subsidares wholy owned by Fadione.




Indicative transaction timeline

March 2017 April 2017
S M T W T F S 5 M T W T F 5

1 2 3 4

5 6 7 8 g 10 11 2 3 4 5 6 7

2 13 w1 | v 9 10 11 1> 43 14 15
19 2 2 2 23 24 25 16 17 19 20 21 2
= 2 = = [JEN = 58 P 25 % 27 98 B9

30

March 16t Lender presentation meeting

March 30t Receive commitments

April 18t Expected closing and funding




Business overview and credit highlights




The evolution of Radio One

= Cathy Hughes M = Radio One and = Completes
fggi';';etggﬁt ] Comcast acouisition of
; Fl  announce JV to Comcast's 47 9%
WOL'AM 1450, 3 farm T One stake in TY COne
in W ashingtan,
De. m ACOUires M = Launches
WA RAL-F A in TV Onein
Washington, H  2.2milion
D.C. = Radio One i  households = Launches
completes Interactive One
$172 million and purchases
Initial Public Cormmunity
Offering Connect
1980 1985 1987 1887 2001 2003 2004 2005 2008 2012 2015 2018
m ACquires
additional
interestin
= 15999- 2001 Reach Media
= Alfred Liggins Arnuires to increase
hecomes CEO more than A0 ® Acquires ownership
m Cathy Hughes raclio stations B 51% stakein stake to 80%
becomes the ) RFeach = Completes
Board's = Media for $40 million
Chairpersan i 556 million investment
in MG
g Mational
E‘ Harhar
= Alfred Liggins - - a%'rgﬁgm

joins Radio One



Urban One, Inc.

We have evolved from aradio broadcaster to a multi-media company targeting the African-American consumer
= Planned name change to Urban One, Inc. in May 2017

= Vertically integrated model offering “One Solution” for brands to engage the African-American audience through
integrated media, marketing and branded content

= Consumer spending in our key demographic is projected to increase by 21% from 2016 — 2021

Revenue Adjusted EBITDA

& in milliors] & in milliors)

CAGR (12 -'18): 1.8% » A 42"

5138

S121
4112

2012 2013 2014 2015 2016 2012 2013 2014 2015 2016

Soume:  “The Multc utum| Economy 393,% Selie Cemter forEconomc Growth, Temy Collkee of Business, The University of Georgl, Augwst 23013,




Integrated media company focused on African-

American culture

o ON= EBH  One

Leading Local Radio #2 Cable Network #1 Syndicated Radio #1 Digital Portfolio
in target demographic in targetdemographic in target demographic in target demographic

17m 23m 21m 23m
Weekly Monthly Reach Weekly UV Monthly
55 Radio Stations 1 Cable Network 9 Radio Personalities 67 Properties
150+ DJs and 100+ Events Award-Winning Shows "Must Attend” Events 15M Fans + Followers

Revenue Revenue
$54m (12%) $22m (5%)

Revenue Revenue
$194m (42%) $192m (41%)

Adj. EBITDA Adj. EBITDA
$77m (40% margin) $76m (39% margin)

Adj. EBITDA Adj. EBITDA
$9m (17% margin) -50.1m

Mote:  Firencil msults are based on FY 20 6 and exclude corpomte, elimietions and other.

soume:  NieE=naudience Estimates, Spring 205, Fall 2006,
Nie e n [L+3]. Measurement: 09268 602/26/17) Fankamong AMPE-54CWE Rig, A8 Tarmeted Nets: Twi, BET, Centric B BT,
NieEenReach and Frequency mport [L3,1 minute qualifierd 9/28/15 - 00/ = A6, AvweaEge By Month.
Bnery 2007 MultkPEtiorm comecore and reflec 15 ione’s peformance asaimst other A4-EEeted sitas.




Key credit highlights

Soume:

Diversified multi-
mecdia company

Compelling target
demographics

Multiple growth
opportunities

Diversified blue chip
advertiser base

Large and stable
frea cash flow

Attractive portfolio
of assets/collateral

Experienced
management team

Leading T+, radio and irternet brands targeting Af rican-&mericans
Meaningful cross-selling as a fully integrated multi-media platform
Minority owned media entity at scale that targets African-&merican community across platforms

52.3 billion spent on media targeting African-americans inthe US during 2015
Fast growing demographic: 5.9% "L6E —'21E CAGR vs, 4,2% for the general population
Heawy users of audio / videa media, video games and sacial media

T Oneis a high-growth business and represented ~47% of 2016 Adjusted EBITDA (excl. corporate)
— 19.2% Adjusted EBITDA growth 142 — "16A CAGR

— 12.4% affiliate revenue per subscriber growth 144 - 164 CAGR

MG National Harbor investment to generate increased returnsin 2017

Mo customer concentration / key customer risk
Strong defensible positions in local communities
Conduit for politicians to reach a key demographic constituency

Over 548 million of net cash flows provided by operating activities in 2016
Low capital expenditure intensity business and reduced cash taxes
Contracted affiliate fees represent 23.2% of total revenues, with long-term distribution agreements

Distinct valuakle assets provide diversified credit support
Ower 5500 million of realizable NOLs as of 12/31,2016

Created and managed TV Onefrom launch
Long-standing radio expertize

“voung, Connected and Blck”, The Nie e n Company 201 6.
“The muttic uttuE | Economy 2006% e lie camer for Economic Growth, Temy College of Business, The Unie rsity of Georsia, T 6.




Radio is the leading reach platform in the U.S.

Radio Reaches over 93% of adult consumers on a weekly basis
= Over 268 million people listen to radio each week

= 95% of adults 35-49 listen to radio each week and 72% of them work full-time

Over 92% of African-Americans, or 32 million individuals, are reached by radio each week
= African-Americans are the heaviest consumers of radio with nearly 13 hours of listening each week

= |n the top 50 African-American designated market areas (DMAs), radio reaches 94% of African-Am ericans with
household incomes above 575K and 93% of African-American college graduates

Urban Contemporary radio listening is continuing to grow and is currently at an all-time high
= Format has grown by a tenth of a share each month during 20161

= Urban radio reaches Millennials. Among the core 18-34 demographic, Urban Contemporary radio ranks fourth in
Nielsen’s March 2016 National PPM Format Trends

Soume:  Miebens@te Of The Media: Audio Today, Febnary 2006
HMieke nafricanamerican Comsumers-t he urtold story s,
Mizke n Powe ful. Growing. Influe ntial. The AfrcanAmencan Comsumer, 9/, T4,
Fadio AdvertEing Bursau Rewsnues Feleass, Mamh 3, 6.
Irside Radio, May 2, Ta6.
(1] 25 of Way 21 6.




Radio One overview

RADIO The largest radio broadcaster primarily targeting the African-American community

-
WHHH-FI WENZFI WERD-Fl

WTLC-FM YW -FI WERE-4M WIN-FI

WNOU-F I R G-F I vEZRE N VWZAK-F I W0 LE-AN

WTLC-4M WEMO-Fi e WIRLEEAM AR

WONICD!H ™= WIYD-FM LB WRFZ-FI
~  WGPR-FM

WRH-FI

WIZF-Fl /

WOSL-FIM \

i DBZ- AN W ashirgton, OC
N ey

WFLIN-FIM il 1 J-F b
AN CB-AM

KBFE-FM
SRR WO L-AM

KsOC-FM

= ESradio stations awrned /operatedin .
15 of the top 33 urban markets Rl

. e . WOOK-FII B
= Radio One pragrammingis available on o T DH-FIA
over 200 non-Radio One stations WWFKK-FIL WPZZ-FI
A . z WPZS-FI WFRC-FIU WIKI-F

= 17 millionlisteners weekly KRAIC- i RZE T i
= Nt [aadsrieafe — KEHH-F I WHTA-FI W OSF-F WRIS-F I
ational leader in African-American i o WEINE-FM WTRS-AM

syndicatad programming LI

Source: MieBen Audio DA, Fall 2006 M-5un 8-12m A% Pemors 124 05/03/2007 affiliates, and company filings.
[ ‘WOMI-CO (forme iy WONFLF), &3 low power t2lews ion sEtion.




Leading positions in key radio markets

Radio One
Number of $tations’ Average African- Estimated Metro Populations
Audience Armerican

Market FKA AM Share® Rank’ Total [mm} % African-American
Atlanta 4 - 13.8 2 4.7 34,1%
Washington, DC 3 2 12.3 4 4.9 26.7%
Houston 3 - 12.1 5 5.7 17.4%
Philadelphia 3 2 GG 7 4.6 20.6%
Dallas 2 - 4.4 =1 6.0 161%
Detroft 3 1, 8.4 ) 3B 22,004
Baltimare 2 2 16.9 11 2.4 28.9%
Charlotte 3 - 10.8 13 2.2 22.7%
St. Louis 2 e 10,2 16 2.3 18.6%
Cleveland 2 2 12.8 18 18 20,004
Raleigh-Durham 4 - 17.2 19 1.5 22.6%
Richmand” 4 1 19.9 22 1.0 30 1%
Columbus 4 - 8.5 26 1.6 16.3%
Indianapolis 3 1 15.8 28 15 16.2%
Cincinnati 2 1 6.8 35 18 12.7%
Total 44 10

11 WON-CD [formerty WDNI-LF], the ko power tekevEion sEtion that we o perate in IndBrepols & not included inthis @bl and comstitutes the 55™.

2 audience sham dat are for the 12+ demegraphic and de rived from the NiEen Surey ending with the Fall 2006 Miekensuney.

3 PO pultion estimates are from the Mieken Radio Market survey Population, Fankings and Information, Fall 206,

[E1] Richmond is the only maret in whichwe operate 1sine the dany methodolosy of audience measuEement.




TV One overview

ON=

= #2 cahle network targeting African-Americans
—Highest composition of African-American viewers (85% of audience)
—CurrentMielsen subscribers of 59.5 million

+ 24 hour network encompassing rich diversity of hlack life in America

—In an increasingly competitive ervironment for A8 viewing, TV One has
posted 3 consecutive months of YTY gains (Dec 16, Jan 17 & Fek "17)

—T% One made history with its first ever “Unsung” Maovie: Love Under MNew
Management The film reached 4.6 million unique viewers 2+ and is TV
Ore’s#1 Original Movie of Al Time

—The first African-American Targeted Marning News program, Mews One
Mo, has posted 4 consecutive quarters of YTY gains

—In1a17, 5of 7TV One nightsin primetime are up ¥YTY
= Continued strong operating performance
— 2016 revenue increased ~5% y-o-y to $191.9 million

— 2016 Adjusted EBITDA increased ~129% y-o-y to $75.6 million i FATAI
ATTRACTION

Soume: NieEen Ty Toolbax (L+3); MeEsureme it [09,/26/16-0272687) rFankamang AAPS-54 e R1E, A4 Tameted Mets: TV, BET, C2mtric E: BTV, Mexmsumment (13264 602¢25/17] Ad Supported Cable Nets AACompHh Fanled,
Total Day [W-5u 62 6a); Tied wy Centric [B5%). T Mamh I07 subs. Dec 116, 80 17 E: feb 17 ¥Tv Tot@ | Day de lbe ry [O00]. 051216 LUNM Pre mizre Ranked among Tvl Orgimal premieres (2003 Present) among P2S-54. LUNM
reachdat| 1+ minqualifier. MIN QB My PZE-54 000 Gmowth (1016400 64T, WkF Moming premieres. 1017 TvOne Primetime (Gpme1 2am) s8ims by night v, Hhids 000 (Mon, Tue, wed, Thu, & Sat)




TV One historical performance

Annual year-end Nielsen subscribers

Revenue composition

[in milliars]

4 in milliors)

55,30
521%
S
44 7
7. 9%
2011 2012 2013 2014 2015 2016 2014 2015 201G
W Advertising revenue W Affiliate revenue
Subscriber monetization trends (S/subscriber) Adjusted EBITDA and margin
14 in milliors)
AZAIEACRER
Adu5sub: +7.F Sl.?s $1.?8
AFFE fsub: +10.6%

£1.10

A2 A01= 2014 2015 A016
— f oy ertising revenue/ Subscriber s gffiliate revenue /Subscriber

soume: Migken, Natiomal Tv Toolbox, L3, [12F8/15 - 127 5/14).

2014
. Adjusted ERBITDA

2015

— 131




TV One distribution agreements

TV One has strong long-term distribution agreements with very high retention rate

12/31/16 Subscribers  Subscriber Upside Potential Term
i .
| 4 .
L — 19.7 Jun-26
at&t DIRECTV
W,
16.0 2.0 Jan-25
COMCAST
o Cater, 8.4 1.0-1.5 Mar-23
=pECITUM» : ; %
H v
verlzon 3.8 Sep-20
SYCABLEVISION 16 Dec-18
NETC

{@ Ty 31 Sep-21

All MSOs’ contracts reflect same rate card with planned annual escalators

Mote:  AEmirs/hr mo nthhy awemge (inchse of 2mims of lcaland amy pomotiomal tine ).
NCTC includes other.




Reach Media overview

m Leading radio show syndication network of African-American programming & content

— Reach syndicated radio shows dominate urban adult contemporary, urban and inspirational programming

— TheTam Joyner Marning Show

— Get Up! Mornings with Erica Cam phell

hlnck — TheD.L Hughley Show

— TheRickey Smiley Morning Show

— TheRuss Parr WM orning Show

— Keepin' It Real With Reverend &l Sharpton
— TheWillie Moore Show

— TheMightly Spirit with Darlene McCaoy

— TheEd Laver Shaw

— Exposuretonearly 90% of the African-&merican population

Reach Digital has nearly 20 million page views and close to 3 million unique visitors per month

Reach Destination Events and Initiatives generate sponsorships and enhance community relation ships

Soume: Google smabytics (Aversge of 3 Months; November, December, 2306 BnEn 2017,




Interactive One overview

0

Fast-growing and valuable audience
of 23 million monthly unique visitors

Coveted hard-to-reach audience
Highly ergaged on platform

In2H 2016 Interactive One created the Millennial
MNetwork of sites, to build scale in the fastest growing
demographic targeted by advertising dollars

— Investment diversifies the platform in the entertainment
industry while still focusing on the African-American
demographic

soume: JanuEny 2007 muki-Fltform comscoe and Gooake A rabtics.

Significant growth opportunities

Growth inusers as target audience continues to
expand

Irvestmentinvideo, branded content, mobile and
social

Growth intraffic from dedicated audience
developmentteamn, business intelligence and new
product launches

Further benefitfrom cross-selling opportunities as
digtal becomes the focus of more marketers

112m

M ONTHLY
PAGE VIEWYS




MGM National Harbor investment

Furtherdiversifies Radio One’s platform in the entertainment industry whiie still focusing on its core demographic

= MGM Nati | Harb leted in4Q 2016 2
cHenEl HEherERple e I Radio One Headquarters

Silver Spring, Maryland

= Radio One has invested $40 million from cash as of
40 2016

= Radio One receives:
— 6.7% ownership (debt free basis)
— 1% of net gaming revenue per year

— 81 million in advertising revenues from MGM for
5 years, commenced in 2016

— Radio One has a put option back to MGM,
beginning 3 years from opening date

MGM National Harbor
Prince George’s County, Maryland




Compelling demographic and consumer trends

Large US African-American
population base in 2016

~43.1 million
13.3% of US population

African-American consumer
spendingin 2016

~$1.2 trillion

92%

% of African-Americans wholisten to Radioweskly
13+ hours per week on average
(M ost of any ethnicity)

2015 US Population

African-Arnerican
1220

Hizpanic
17 6%

All Cxhers
B2.1%

Projected US African-American
population growth 2016-2021

59% « 4.2%

African-American General

Projected US African-American
population growth 20162021

+2.5 million
13.5% of US population

Projected increase in African-American
consumer spending 2016-2021

+5253.4 billion

+21%

42 hours

Average TV hours watched by African-
Armericans per week
{45% more than total population)

17 hours

Average weekly time spent on App/Web
on a smartphone
{13% more than total population)

Median viewer / listenerage

l — RADIO
Overall: 50
35% Male f 65% Female

Non-white population is
projected to cross over »50% of
the total US population in

2044

Mainstream: 33
UAC: 50

Praise: 53
BOOM: 39

Soume: Nieken Tomlawdience feport 03 6. Mieken State of the MedB: & Foo s on Blackand Hepanic Audiences, Sapt 2006,
“The multic uttum| Economy 214" selig Ce=mer for B onomic G mwth, Temy Collkee of Business, The Univesity of GeorEa, 2006
Us Cers s Bumeau, Projections of the 5e and Composition of the LS. Popultion: 2005 to 2060, March 2016,
Nieben; Matioma| Toolbow; Live+3 Q1622806 - 1275 A 6); TV One Mon-Sun &2-6a; Audien: & DEtrbution Base M2+HF 2+ Nieken Audio winter 2006 PP Estimates.




Uniquely vertically integrated multi-media platform

NATIONAL LOCAL
v RADIO RADIO
(HH) DIGITAL{UVS) | (LISTENERS) | (LISTENERS)

Urban One 59m 23m 21lm 17m
85m

Radio One is the only minority owned media entity at scale that targets

the African-American community, which makes us more credible with the

audience and helps advertisers reach minority spend targets

Soume: Janwarny 2047 hukti-Pltform Comscom, trailing 2 month avemes.
Gooale Aralytics.
Nieben african Amercan-consumers-the untold story 2015,
Nizben Powe ful. G mowing. Influential. The African-American Comsumer, 8¢ 25,204.
Imide Fadio, ay 2, 2016




Diversified blue chip advertiser base

@, pepsi

% University of Phoenix®

" o
COMCAST GEICO = AT&T

L BB

verizon fohwon-folwon ey  Walmart




Cross-platform sales and marketing

Branded
Content

Influencer
Network

Intelligence

Television

Digital

Social

Live
Events




Urban One — The urban media specialist




Financial overview




Historical performance and 2017 outlook

Historical performance
= Radio One generated revenue and Adjusted EBITDA CAGR of 1.8% and 5.0% between 2012 and 2016
= Evolved from a radio broadcaster to a diverse multi-media com pany targeting the African-American consumer

= Strong TV performance more than offset softradio trends

2017 outlook

= Expect to grow Adjusted EBITDA as TV growth and MGM investm ent returns offset soft radio performance in a
non-political year

= Focus on deleveraging through cash flow generation and strategic de-leveraging acquisitions

Revenue Adjusted EBITDA

& in milliors] & in milliors)

_ cesm(z e cpoR (2

5136

§129 o $125

2012 2013 2014 2015 2016 2012 2013 2014 2015 2016




Recent financial performance

RADIO

THE URBAMN MEDIA SFECIALIST

= Radio and Reach now under single leadership
= Ongoing cost saving efforts

= Ratings improvementsin key markets

REACH

MEDIA

= Portfolio of syndicated talent
= Relatively stable revenue

= Fyrther talent diversification

mote: Adjusted EBITDA numbsars e lude corpoEte.

Segment Revenue Adjusted EBITDA

[% in milliors]

2014 2015 2016 2014 2015 2016

Segment Revenue Adjusted EBITDA
[% in milliors]
g 13%
’—S)’.—' “HM 2 "".
o
2014 2015 2015 2014 2015 2016




Recent financial performance {continued)

Segment Revenue Adjusted EBITDA

[&in milliorg)
—
. o8h
— el

op S

= Strong continued growth

. E . 2184 i 567
= |ncreasing subscriber monetization 5157
= Key distribution agreements renewed

2014 2015 20186 2014 2015 2016

Segment Revenue Adjusted EBITDA
an & in milliz rg)
i CAGR 14 . g, —_CAGR(14_“te):NM

= Breakeven business on $20+m revenue

= Appointed new President

= Potential business profile change when coupled

with video investment
2014 2015 2016 2014 2015 2015

mote: Adjusted EBITDA numbsars e lude corpoEte.




Strong free cash flow and ample liquidity

Cash flow profile strengths

Cash flow available for debt repayment and investments

= Low capex requirements
= Substantial NOLs minimize cash taxes
= Stable cash flow generation

—  Contracted affiliate fees nearly 25% of
total revenue in 2016

Ample liguidity:
- 545,8m cash balance and $25.0m of
undrawn ABL capacity (as of 12/31/16)
- 425m sale lease back proceeds
expactad

note: 304 reflects proforme ownershipfor 204 Tvione acquiition.

(S in millions) FY14 FYi5 Fri6
Het cash flows provided by operating activities 553.9 5418 452
[-] Capital expenditures [5.5] [7.3] 5.2)
Het cash flows from op. activities - Capital expenditures %48.4 %34.5 £43.0
Het cash flows from op. activities - Capital expenditures as % of secured debt 6,13




Attractive portfolio of assets / collateral

= $77 million Adjusted EBITDA

= 576 million Adjusted EBITDA

Reach Media = $9million Adjusted EBITDA

Interactive One = 15 million fans and followers

MGM National

ke = 840 million invested

FM Tower assets = %25 million sale-leaseback epportunity

Tax assets = Over 5500 million realizable NOLs

mote: Adjusted EBITDA numbsers e lude corpoEte.




Key credit highlights

Diversified multimedia company
2
Compelling target demographics
3
Multiple growth opportunities
4
Diversified blue chip advertiser base
8
Large and stable free cash flow
6
Attractive portfolio of assets / collateral
7
Experienced management team




Questions & answers




Appendix




Adjusted EBITDA reconciliation

For the years ended December 31,

(S in thousands) 20144 20154 2016A
Met income attributable to common stockholders, as reported (S62,670) (S74,022) {$423)
Interestincome [366) [102) (214
Interestexpense 79,810 20,038 21,636
Prowision for income taxes 34,814 15,058 9,530
Depreciation and amortization 36,822 35,355 24,247
EBITDA $88,410 556,327 $124,826
Stock-based compensation 1,594 5,107 3,410
Loss onretirement of debt 5,679 7,081 (2,646)
Other expense (income), net [32) 216 [928)
7,888 1,139

MNoncontrolling interests in income of subsidiaries 19,920

Impairment of long-lived assets - 41,211 1,287
Employment Agreement and incentive plan award expenses 4,606 4,884 7,823
Loss (incorne) from discontinued operations, net of tax -- -- --
Severance related costs 1,201 2,746 856
Cost method investmentincome -- -- 419

$121,388 $125,470 $136, 186

Adjusted EBITDA
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Notice to and undertaking by recipients

|, Corfidertiality

A5 15 ed herein: (@) "Evaluation Material” refers tothis Presentation and any other information regarding the Compamy orthe Facilities fumished or communicated to the Redpient by or on behalf of
the Company in connection with the Fadlities fwhether prepared or communicated by the Arranger orthe Company, their respecive adwisors or otherwise) and (b) "Internal Evaluation Material"
refers to all memoranda, notes, and other documents and anakys es developed by the Recipient using any of the information s pecified under the definition of Evaluation Material.

The Recipient acknowled=es that the Company considers the Evaluation Material to include @mnfidential, sensitive and proprietary information and agrees that it shall us= reasonable precautions in
accordance with its establshed procedures to keep the Evaluation Material confidential; provided howeverthat (i) it may make any disclosure of such information to which the Company gives its
prior written consent and (i) any of such information may be disclosed to it its affiliates and theirrespective partners, diredors, officers, employess, agents, advsors and other repres entatives
[mlledively, "Representatives")who need to know such information forthe purposes of evaluating the Facilities (it being understood that such Representatives shall be informed by the Redpient of
the confidential nature of such information and shall be directed by the Redpient to treat such information in accordance withthe terms of ths Notice and Undertaking and the Special Notice). The
Recipient agrees to be responsible for any breach of ths Motice and Undertaking orthe Special Notice that res ults from the actions or omis ions of its Representatives.

The Recipient shall be permitted to disclos e the Evaluation Material in the event that it & required by law or regulation or requested by any governmental agency or other regulatony authority
[including anys elf-regulatory organization having or claiming to have jurisdiion) orin connection with any legal procesdines  compelled by a count of competent jurs diction. The Recipient agres
that it will notify the Arranger & soon & practial in the event of any request made of the Recipient forsuch disclos ure oranmy requirement of such disclosure [otherthan at the request of a
regulatory authority), unless such notification shall be prohibited by appliable law or legal process and will use commerdally remonable efforts to ensure that any information so ds dosed is
afforded confidential treatment.

The Recipient shall hawe no obligation hereunder with respect to amy Evaluation Materialtothe extent that such information (i) & or becmes generally available tothe public otherthan & aresukt of
a disclosure by the Fedpient or any of its Fepres entatives in violation of this agreement or any other confidentiality obligation tothe Compamy, (i) was within the Recipient’s poss &ssion priortao its
being furng hed pusuant hereto, provided that the source of such information was not known by you, aftereood faith inquiny, to be bound by a confidentiality agreement with or other contractual,
legal or fiduciary obligation of confidentiality to the Company or any other party with respea tosudh information or (i) is or becomes available tothe Recipiznt on a non-@nfidential b s from a
source otherthan the Company or its agents, provided that thesource of such information was not known by the Recipient, after good faith inquiny, to be bound by aconfidentiality agreement with
or other mntractual, legal or fiduciary obligation of confidentiality to the Compamy or any other party with resped to such information.

In the event that the Recipient ofthe Evaluation Material decides not to participate inthe transaction described herein, upon request of the Company orthe Arranger, such Recipient shall & soon =
practicable return all Evaluation Material (other than Internal Evaluation Material) tothe Company orthe Arrangerorrepresent inwriting to the Company orthe Arrangerthat the Recipient has
destroyed all mpies of the Evaluation Material (other than Internal Evaluation Material) unless the Redpient ha adwised the Ammanger and the Company that the Recipient is prohibited from doingso
by the Redpient's imtemal polides and procedures. Notwithstanding the foregoine, any retained Evaluation Material or Internal Evaluation MWaterial & @mntemplated bythe priorsentence shall
continue to be subject tothis Notice and Undertaking,.

Il Information

The Recipient acknowledges and agrees that (i) the Armnger received the Evaluation Material from third partysources (including the Company and its subsidiaries) and it is provided to the Redpient
solely for infarmational purposes, (i) none of the Arranger, the Comparmy, nor any of their respective s ubs idiaries, affiliates, directors, officers, employess, representatives, consultants, legal counsel
and/or azents shall bear any responsibility orliability for the accuracy or @mmpleteness (or lack thereof) of the Evaluation Material or any information contained therein, (i) no representation,
guaranty orwamanty [express orimplied) regarding the Evalugtion Material (induding with resped to forward looking statem ents or projections) is made by the Arranger, the Company, or any of
their respective subsidiaries, affiliates, diretors, officers, emplovees, representatives, consultants, legal cours el and/or agents, (iv]) neither the Arranger nor any of its 5 ubs idiaries, affiliates, directors,
officers, employess, repres entatives, cons ultants, legal couns el and/or azents has made any independent verfiation & tothe acauracy or @mmpleteness of the Evaluation Materal (including with
respect to forwand Inokingstatements or projecions), (v none of the Company, the Amanger, nor amy of their respedive subsidiares, affiliates, directoms, officers, employess, repres entatives,
consultants, legal munsel and/or agents shall have any obligation to update orsupplement any Evaluation Material orotherws e provide additional information, and i) none of the Company, the
Arranger, nor any of their res pective subsidianies, affilistes, diredors, officers, employess, repres entatides, @mnsultants, legal cours 2l andfor agents shall hawe amy liability relatad tothe use of
information contained in this Fresentation orany related marketing matedals by any Recipient.




Notice to and undertaking by recipients (continued)

The Evaluation Material ha been prepared to assist interested partiss in making their own «valuation of the Company and the Facilities and doss not purport to be all-indusive orto contain all of the
information that a prospediee participant may consider material or desirable in making its decsionto becmme a lender. The Evaluation Material & not intendedtoform the bass of amy inwestment
dedsion and does not attempt to pres ent all the information that pros pective inwestors may require for purposes of making an imeestment decsion. Each Recipient of the information and data
contained herein should takesuchsteps as it deems necessary to &sure that it has the infomation it comsides material or desirable in making its decsion to become a lender and should perform its
own independent investigation and analysis of the Facilities or the transactions comemplated thereby and the creditworthiness of the Company. The Redpient represents that it & sophitiated and
experienced in extending credit to entities similar to the Company and agrees to undertake and rely on its own independent investigation and anaks & and consult with its own attorneys, acountants
and other professional adesors regarding the Company and the merits and reks of enterning intothe Facilities, including all related legal, inwestment, tax and other matters. The infformation and data
contained herein are not asubstitute forthe Recipient's independent evaluation and anaks s andshould not be mnsidered a5 areammmendation by the Armneer or any of its affiliates that any
Recipient entarinto the Fadlities,

The Evaluation Material may indude certain forward Iooking statements and projectioms provided by the Company. Any suchstatements and projections reflect various estimates and asumptions by
the Company concerning anticipated results. Mo repres entations orwamanties are made by the Company or any of its affilistes & tothe acaracy of anysuchstatements or projecions. Whetheror
not anmy such forward Iookingstatements or projecions are in fact achiewed will depend upon future events some of which are not withinthe control of the Company. Acaordingby, actual results may
waryfrom the projeded results and such wariations may be materal. Statements mntained herein describing documents and sgreements aresummaries only and s uch summaries are qualified in
their entirety by reference tosuch documents and agreements.

I, Gereml

It is undestond that (8] unless and until a definitive azreement regarding the Fadlities between the parties thereto has been ececuted, the Recipient will be under no legal obligation of any kind
whats oewer with resped to the Facilities by wirtue ofths Notice and Undertaking except for the matters spedfi@lly agreed to herein and inthe Special Notice and [b)the Company orthe Arranger, &
applicable, res erves the right, initssole dsaetion and for any ress on, to modify or amend the terms of the Facil , t0 approve or ds approve any prospedive lender or other investor, to accept or
reject, inwhaole or in part, any request by an inwestor to participate as lender, participamt orothere 2 in the Facilities, to allocate to any inwestor asmaller portion of the Faciliti=s than the amount
sought bysuch inwestor and to withdraw from amy further discussiors, negotiatiors or trams action. None of the Company orthe Amanger will have any liability or oblization whatsoewver to any
prospecive investor inthe event of any of the foreeoine.

The Recipient agrees that money damages would not be asufficient remedy for breach of this Notice and Undenaking or of the 3 pecial Notice, and that in addition to all other remedies available at
|law orin equity, the Company and the Arrangershall be entitled to equitable relief, induding injuncion and specific performance, without proof of adual damages.

ThiE Motice and Undertaking and the Spedal N otice together embody the emtire undemstanding and agreement betwesnthe Recipient, the Company and the Arranger with respect tothe Evaluation
Material and the Internal Evaluation Material and supems ede all prior understandines and agreements relating thereto, The terms and conditions of this Notice and Undertaking and the Special Motice
relating to mnfidentiality shall apphly umtilsuch time, if any, that the Recipient becomes a party to the definitive agreements regarding the Facilities, and thereafter the provisions of s uch definitie
sgreements relating to mnfidentiality shall gowern. Ifyou do not enter into the Facilities, the applimtion of thie Notice and Undertaking and the Special Motice shall terminate with respect to all
Ewaluation Material on the date falling one year after the date of this Presentation.

Thi Notice and Undertaking and the Spedal N otice shall be governed by and @mnstrued in acaordance with the law of the State of New York, without rezard to principles of conflicts of law (except
Section 5-1401 of the New York General Obligations Law tothe extent that it mandates that the law of the State of New ok govern).
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